Surprise comes up short on retail
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By the numbers alone, Sur-
prise seems an unlikely place for
retail development to stall.

It is one of the youngest and
fastest-growing municipalities
in Arizona. According to the lat-
est community survey from the
Census Bureau, the city is the
10th largest in the state, with
about 109,000 people with a
. staggering population increase
of nearly 300 percent since
2000. Even with the economic
slowdown, the population is ex-
pected to steadily climb.

However, retail development
in Surprise has not followed suit.
Within the city’s 309 square
miles, there is no “destination
retail,” such as Glendale’s West-
gate City Center. There are no
full-service hotels, no toy stores,
no bowling alleys.

Outside Surprise Stadium,
there is little in the immediate
area to entice the baseball fan to
linger despite the fact that Cac-
tus League spring-training
games, one of the city’s biggest
tourism draws, take place there
each year. ;

By contrast, the spring-train-
ing complex in neighboring Peo-
ria is surrounded by vibrant res-
taurants, bars and shops.

And the city’s first regional
mall, at the master-planned Pra-

sada community on both sides of
Loop 303 between Waddell and
Cactus roads, could be at least
five years away.

A leakage

The curiously stunted retail
scene in Surprise, combined
with the city’s proximity to cities
such as Peoria, Goodyear and
Glendale, has meant a loss of un-
told amounts of sales-tax reve-
nue for Surprise,

“We've -got what we call a
leakage,” Surprise Councilman
Skip Hall said. A lack of toy
stores in Surprise, he points out,
means that parents and grand-
parents leave town to do their

Christmags, shopping, ‘and#ake,

their '8

them. Without its own regional
mall, city residents are instead
visiting Arrowhead Towne Cen-
ter in Glendale or Park West

‘Mall in Peoria.

The untapped markets go far
beyond Barbie dolls and blue
jeans. A 2008 report by Sur-
prise’s economic development
department identified the top 10
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household appliance and com-
puter and software shops,

For each of these categories,
Surprise’s existing stores filled
2 percent or less of the market
need. In all, the report est}mated
an “opportunity gap” of more
than .{2241 million.

Bridging the gap

prise offi-
m"’

Tb_i:ounter this, officials are
focusing on appealing to bou-
tiques, specialty shops and
smaller local chains, The new
BeHMarsho ing center, a col-
orful, mixed-use complex at
114th Aven asei"d Bell Road, has
Seen ncreased intérest in such
Valleg;based.' businesses _who

wards the West,” said Beatrice
Kabab, a leasing agent for Es-
terra Development, the devel-
oper behind Bell Mar. “It’s defi-
nitely on people’s maps”

.She too has had more success
with smaller or lesser-known

S, such as Picazzo’s Gour-
met Pizza, 5 & Diner and Hurri-
cane Grill & Wings,

And national behemoths
bec.lo?ebehjnd.'l‘heope ing of
Surprise’s first Sam’s Club t
January meant the city at last
gm ‘2 major discount-ware-

ouse store to compete with the

- ——

A group of men gathers at
Hurricane Grill & Wings (above),
in the new Bell Mar shopping
center (left). The colorful center
presents an opportunity for
smaller retailers in the city.

Surprise consumer wields much
potential: The median house-
hold income in the city is more

than $60,000, and the median

home price is $271,000.

Tronically, the Prasada project

one reason major na-

tional chains are hesitating to

move to other parts of Surprise
now, said Hall,

“If you're a retailer, let’s say...

the Prasada people call you up
and say, ‘We’re going to be doi

a tha. m%ll,’ ” he said. “You loo]

at that and you go, ‘Well, maybe
we'll wait. We'd rather be out
there on the (Loop) 303 because
we think that’s where retail

gravity is going to be, so to
S *m ¥

Prasada is going to be “a huge
benefit to Surprise in the long
term,”HallsaE“but ightnow I
think sometimes it.can be an im-

o



